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Why You Need Your Own Social
Media Marketing Strategy

Small businesses like social media. Repeatedly we hear that the small business
love of social media is partially due to the fact that big businesses love it.
Household names like Pepsi, Ford, and Disney dedicate an enormous amount of
resources toward managing their respective social media marketing efforts.
As a small to mid-sized business, it’s easy to covet the massive fan bases and
Twitter followings of the giants out there. It’s natural to ask yourself, what if I had
that kind of social media following? It’s also natural to look at what these big brands
are doing and try to copy it. If I had a dollar for every time someone told me “I
want to do a promotion like {INSERT BIG COMPANY NAME HERE}’s. “How can I do
that?” After all, if a promotion that a company like Coca-Cola is running on their
Facebook page results in thousands of new fans and oodles of new revenue, you
should be able to do the same just by copying what they did, step-by-step, right?
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Wrong.
Don’t fall into the trap of thinking that the biggest pages on Facebook are big
(in terms of fan count) because of the brilliance of their social media marketing
teams. The fact is, some businesses have lots of fans simply because they’re a
cool, fun, popular product/business.
Let’s face it, McDonald’s is a huge brand. Who hasn’t heard of McDonald’s?
Given the fact that Facebook is used by over 900 million people worldwide and
McDonald’s has over 30,000 locations worldwide, it makes sense that they’d have
over 20 million fans, right? Do you think that each McDonald’s location could
realistically generate less than two new “likes” each day just by asking customers
to like their page? Note that that act alone would generate well over 20 million
new fans in just one year. Suddenly 20 million fans doesn’t seem so unbelievably,
incredibly, amazing.
In fact, let’s walk through the numbers. Let’s assume that a business with 20
million fans runs a promotion on Facebook that generates $50,000 in new
revenue. Their average revenue per sale is $5.00. That means that they were able
to generate 10,000 individual sales. Or, in other words, their promotion helped
them generate revenue from just 0.05% of their fan base.

So, if you were to assume that by copying what that big business did,
you’d see similar results, here’s what you could expect:
• If you had 1,000 fans on Facebook:
0.5 sales; $0-5 in new revenue
• If you had 5,000 fans on Facebook:
2.5 sales; $10-15 in new revenue
• If you had 10,000 fans on Facebook:
5 sales; $25 in new revenue
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Hardly impressive, right? While that example may sound overly simplistic, it does
create some perspective. Your business is nowhere near the size of McDonald’s,
Pepsi, Ford, Disney, or Coca-Cola. You need to act differently. What works for
them may not work for you. Don’t assume that they’re as brilliant as you think
they are. They just have a bigger audience, and that really has nothing to do with
Facebook.
Social media marketing has become huge. It has become a dominating part of
digital marketers’ budgets and a crucial part of small and mid-sized business’s
marketing strategies. In fact, approximately 86% of marketers are actively using
Facebook to promote their businesses.
The barriers to entry are tiny; any business can easily create their own Facebook
page and Twitter account in a matter of about 3-4 minutes. With the introduction
of affordable social media marketing tools, creating an attractively-designed
presence on Facebook and Twitter is easier than it’s ever been. The tricky part for
businesses everywhere is creating a following that is actually meaningful in both
size and relevance.
A couple hundred Twitter followers and a few hundred fans on Facebook aren’t
going to produce much revenue. I don’t care how “targeted” they are. You need
to reach a significant number of people on Facebook in order to get anywhere,
then, when you actually reach them, you need to look legit or you’re toast. A solid
strategy once you have those fans must be in place or you may as well not have
them in the first place.

So what should your strategy be?
In a word, unique.
I’m not saying you shouldn’t closely observe what other businesses are doing.
Some of what one business is doing might work great for you. Some of what
another business is doing might also work great. Something that you’ve never
seen done before (and is therefore unique) might work great for you.
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Try lots of things and don’t assume that you have to have the coolest, shiniest,
sexiest, most impressive stuff on the planet in order to see equally impressive
results.
Here are a few things that our research has shown works well for a large
percentage of small businesses:

• Coupons - These are affordable for any business. I’m not talking

Groupon-style coupons (although the more generous you are, the
better the response, generally speaking). Offer your best-selling
product or service for a substantial discount in exchange for someone
taking a specific action or two for you, such as liking your page,
following you on Twitter, sharing their contact information with
you (email, phone, etc.), sharing your business with their friends and
followers on Facebook and Twitter, etc.
• Sweepstakes & Promotions - It sounds cliche, I know, but try it. Give

something away. Try not to be stingy. Try it a few times before you
write it off as a bogus social media marketing strategy. Just make sure
that you’re getting something in exchange, such as an email address, a
like, etc.
• Photo & Video Contests - Nothing is more engaging than a photo

or a video. The rise of Facebook, YouTube, Instagram and others are
evidence of this. Create a contest that requires people to upload a
photo to an app/tab on your Facebook page in exchange for a chance to
win something. Enable voting so that each entrant shares their photo
entry (and as a result, shares your business) with their friends.
And, most importantly, create a theme for your contest. One that plays
on things that people are generally passionate about (family/children/
babies, pets, cars, etc.). Note that you’ll need to use an app in order to
pull this off as requiring people to upload photos to your company’s
Timeline is against Facebook’s official promotions guidelines.

We help small businesses succeed.

How to Convert Fans and Followers Into Customers

6

None of these strategies requires a big budget and none is overly-difficult to
execute, either. Sure, you might have to try each 2-3 times before getting the
hang of it, but that’s marketing. Just keep it simple, be persistent, and try a lot of
things. You’ll find the ideal strategy for your business in no time.

Current Events - The Simple Way
to Run a Killer Promo
Are you seeing the growth and engagement that you want with your social media
marketing efforts? Do you struggle with coming up with interesting things to talk
about or ideas for promotional campaigns that will grow your following?
We feel your pain! It can be hard to come up with content or campaign ideas to
grow your page and engage your users. But here’s the thing, there are a lot of
successful promotions and many of them share something in common: current
events.
It’s such a simple thing and seems so obvious, yet, in the process of thinking up
creative contests and promotions, it’s easy to miss what’s right in front of you.
Here are 4 types of current events you can use to create relevant promotional
campaigns that your audience won’t be able to resist:
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(1) Holidays
Who doesn’t love holidays? You get to relax a little, spend time with friends and
family, and take a little time off work. Oh, and right now just so happens the best
time of the year for holiday-themed promotions.
Check out this promotion from HighSchoolBlanket.com. They’re running a
contest that requires users to upload a photo of themselves in a Halloween
costume. And the prize? A movie theater gift card and a free high school blanket!
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(2) Movies
Ah the cinema! Everyone’s favorite place to go for a date or quality family time!
New movies come out every weekend, so the possibilities here are endless.
This business gave away tickets for The Dark Knight Rises in exchange for liking
their page, entering an email address and sharing the promotion with their
friends. Simple!
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(3) Local Sports Teams
If there’s one thing we know for sure it’s that people get into sports, like REALLY
into sports. And they will usually get excited about a chance to win free game
tickets or team swag.
Is there a popular college, semi-pro, or pro sports team in your area that your
users love?
Fanzz.com sure hit a home run with this promo they ran where they gave away
tons of awesome prizes for University of Utah football games.
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(4) Concerts
Live music is another thing that people get into. When their favorite band or
artists comes to town, they want to be there, and guess who can give them
tickets? That’s right, your business!
Just look at what DeseretNews.com did when Carrie Underwood came to town.
Free tickets to her concert in exchange for a Like, Email, and Share. Pretty sweet!
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When deciding what sort of current event promotion is best for your business or
brand, make sure you keep your target demographic and audience in mind, make
sure it’s something they will love and that it is something that applies to what
they’re doing.
Special events, holidays, and other current events are the perfect way to engage
your audience and build your following. Ignore them at your own peril!

Three Simple Ways to Rule the
Facebook Universe
Are you getting all the results you want from your Facebook marketing efforts?
If not, we want to share a few tips that just might make your Facebook page a
little more amazing.
A new study on Facebook pages from market research company Lab 42 sheds
some serious light on a few simple things your business can do to greatly improve
your Facebook presence—and they even made a great infographic to go along
with it!
Here are some important takeaways from the study:
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(1) People are liking brands on Facebook more than ever before.

87% of people
surveyed have liked
brands on Facebook.
Whoa. Beyond just being a ridiculously high percentage, this means that most
people are LIKING pages on Facebook. This is promising news! Your customers
are ready and willing to like your company’s Facebook page.
Now, you just need to give them a reason. Read on and I’ll give you some ideas.

(2) Most people like your page for giveaways, promos, or discounts.
The stat: 51% of people like pages for promotions, giveaways, or discounts.
Over half of the people who like your page are expecting this and over half of
the people who WILL like your page in the future are expecting this as well. This
means that as a business, promos, giveaways, and deals should be a BIG part of
your strategy.
Take some time to figure out what this means for your business and make sure
you follow Facebook rules by using an approved tab/app to host your giveaways
and promos.
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(3) If you post too often, people will UNLIKE your page.

73% of people
who liked pages
will unlike a page.
And what is the main reason those people unliking the page? Too much posting.
The takeaway with this is to remember; less is more. Rather than posting multiple,
lackluster posts per day, focus on posting one awesome thing per day. Sure, on
some days you can post more when you need to, but don’t overdo it!
**On a side note, as you focus the content of your posts on the needs and wants
of your audience, they will become increasingly loyal to your brand. If you post
things that only serve you (i.e. sales pitches, self-promotional posts, etc), you will
send your audience running.
So remember, the more you give to your customers the more you will get from
your customers. Cliché but true!
In summary:
• Facebook brand pages are thriving now more than ever.
• More giveaways and discounts create more likes and happier customers.
• Less is more: post less often, but more awesome content.
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Why Your Business Should Be On
Twitter–And the First Five Things
You Should Do When You Get There
Not sold on Twitter yet? Let me
try to change that.
Twitter is huge. Hundreds of
millions of people and businesses
use Twitter daily to get news,
communicate, share content,
find deals and more. Twitter has
become the place to get realtime information on the web
with news breaking there faster
than virtually all other mediums.
Twitter has become such an
integral part of the lives of
people all over the world that
virtually every major television
station, radio station, celebrity,
professional athlete, reality TV
show, sporting team or event,
and business relies on it as a way
to keep the world updated on
what’s happening within their
respective spheres of influence.
Need proof? Let’s conduct a few
experiments.
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First:
1. Login to Twitter right now.
2. Take a look at Twitter’s “Trending Topics” and read a few of the top
tweets/topics for the day.
3. Type in the name of your local news station in the search box at the top
of the page and read their last five tweets.
Did you learn something new about the world around you? It makes sense that
more and more people are joining and actively using Twitter every day, right?

Just for fun, let’s try another experiment:
1. Later tonight, watch an hour of TV and don’t TiVo the commercials.
2. When watching both the commercials and whatever show you’re tuned
in to, look for hashtags (e.g., #NBAfinals). Count how many you see.
3. Listen for the number of times Twitter, Tweet, or “follow me on Twitter
at...” is referenced.
Twitter is everywhere and is probably more prevalent than you realize.

And our last experiment:
1. Listen to one or two local talk radio stations next time you’re in the car.
2. Count the number of times you were asked to follow the host/guest on
Twitter.
3. Count the number of times you were asked to tweet in questions,
comments, or opinions on the topic being discussed.
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Being as mainstream as Twitter is now, it is still somewhat shocking that small
businesses are so late to the party! In our experience, when asked why they’re
not on Twitter, most small businesses respond with a variation of “I don’t care what
other people ate for lunch!”
Wait a second...
If you’re that misinformed about Twitter, it’s time you got in the know! Twitter is
a refreshingly great online experience. If you’re not there yet, create an account
today. Get to know other people and businesses and how they use Twitter. The
longer you wait to figure out this stuff, the farther behind your business gets.
Twitter isn’t going anywhere and has proven that it is not just a fad. Trust me,
the longer you ignore it, the greater the liability Twitter will become for your
business. Simply put, you need to know this stuff.
What business wouldn’t benefit from being able to draft their own messages and
publish them onto Twitter for the entire world to see? So much traffic...so many
eyeballs...so much sharing! Take advantage of the virtual megaphone and flashing
billboard waiting for your business on Twitter.

Check out these ways to get started on Twitter:
1. Go to twitter.com and create an account. Be sure to choose a
short, memorable username. This username will be the identity of
your business on Twitter, so do your best to find a name that fits
your business as closely as possible (for example, ours is simply
“Infusionsoft”). Note that with hundreds of millions of users, a lot of the
inventory of usernames on Twitter is already claimed by other users, so
don’t be surprised if your company’s name is already taken. If that is the
case, just be creative, integrate the name of your business somehow,
keep your username short, and you’ll be just fine.
2. Be smart, short, sweet and creative with your bio. Your Twitter bio is a
short, 140-character description of your business. This bio is not meant
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to be an opportunity for you to type up a sales pitch, so keep it warm
and friendly—and as keyword-rich as possible. Twitter bios are indexed
on major search engines, so including keywords in your bio that your
business would like to rank for on Google, Bing, etc. is worth doing.
3. Follow some savvy users. If you’re new to Twitter, the best way to
quickly figure it out is to sit back and listen to other users, particularly
active, savvy users (when you sign up, Twitter recommends a few good
ones for you follow). Observe how they tweet, what types of content
they’re sharing, how they compose a tweet, etc. You’ll notice very
quickly that the syntax on Twitter can be nuts. You’ll figure it out quickly
though, I promise!
4. Create a custom background. If you’re going to join the Twitter
party, you might as well look good while you’re there, right? One of
your primary objectives on Twitter is to amass a respectable base of
followers. A follower, simply put, is someone who subscribes to your
updates (or “tweets”) on Twitter. A great way to show that your business
is actually taking its presence on Twitter seriously is to invest some
time into creating an attractive background for your profile. If you’re
not quite sure what to include in your custom Twitter background, try
using a template such as those available on the GroSocial Platform as a
starting point.
5. Tweet...A LOT! Don’t be shy. The life of a tweet (before it gets
chronologically buried by the tweets of other users your followers are
following) is just a few minutes, so don’t be afraid to turn on the fire
hose. There is absolutely nothing wrong with tweeting as many as 10+
Whether you’re late to the Twitter game, arrived awhile back and left because
it was boring, or at the game now but not really sure what to do there, the good
news is that it isn’t too late to figure it all out! Twitter is still raging with hundreds
of millions of people hanging out—many of which fit your target customer
perfectly. Come hang out with them, and be sure to tell them about your business
while you’re at it).
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